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Overview rocsktor

These are the guidelines for usage of the Rocstor Mark(s). These
guidelines must be followed very closely.

Usage:
Upon obtaining the right to use the Rocstor mark, and following the guidelines found in this file, the user may use it for:

1. Any printed or web-based promotional items used to promote a Rocstor product
2. Any printed or web-based promotional items used to promote Rocstor itself

Resellers who are promoting that they sell Rocstor products may use it for items 1 and 2 above as well as for retail store
window decals, banners, posters, flyers, email blasts, and web pages.




®
Scale, Structure, Spacing - Scale FOCSEO(‘
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The Mark’s ratio must remain exact. Do not alter the ratio in any way.

Logo Ratio- 1 : 0.21
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Scale, Structure, Spacing - Structure FOCSEO(‘

The line height for all the letters excluding the T must remain the same. The top of the
T’s crossbar must stop at the line height of the other letters.

The ® must ALWAYS be included and retain the same proportion.
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The Mark should be placed with a margin of clear space, equal distance on all sides, with
a minimum distance of the height ON ALL SIDES.

No objects (text, images, or other logos) can appear inside of this area.
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Space is not equal on all sides. Too little space on all sides. Other elements within
(See page 6.) (See page 6.) the Mark’s crease.

rocsCor rocsEoc  [ocstor

Too small; the Mark must The Mark is not in The Mark is not in Do not skew the Mark in
be clearly readable. proportion. proportion. any way.

rocstor fBcstor rocstor rocskor

No ®. Must always be Letters cannot be resized Do not move or scale the Do not remove elements.
included. or altered in any way. ® Mark




Color : Main Colors
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Black

rocs

PANTONE:
CMYK:
RGB:
HTML.:

PMS 144c
0,46,100,0
255, 135, 0
FA8710

~o

Orange

Eor

PANTONE:
CMYK:
RGB:
HTML.:

Process Black C
0,0,0,100
0,0,0

000000




Color: Secondary Colors FOCSEOI‘®
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Over a dark color, the Mark Over a dark color, the Over orange, the Mark Over orange, the Mark
can be white and orange Mark can be used as should be all-white. can also be all-black.
only when the orange in the all-white.

logo is completely visible.




Color: Background Colors FOCSEOI‘®
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The main Mark color scheme is This background color is The all-black Rocstor Mark works
best on white and is recommended approximately how dark the best on bright mid-tone backgrounds.
on white and very light colors only. background can be for the main

color scheme.

rocstEor rocsEor

This color scheme is best on black This color scheme is best on any The all-white Rocstor Mark works
and is recommended only on black dark colors or the Rocstor orange. well on bright mid-tone backgrounds.
or dark grays.
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Colors: Improper Use FOCSI:OI‘®

rocstor rocstor = rocstor

Do not use an Do not use a different Do not lower the opacity. Do not change the colors
unspecified color. orange. to match your logo.
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Fill color only; no stroke. Too hard to read; avoid placing Too hard to read;
the Mark over heavy patterns. avoid placing the Mark over busy backgrounds.

rocstor

Too dark. Too light. Cannot see bars. Too hard to read; use the
Mark that is the most
readable for the situation.
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Here is the Mark with the proper slogan Mark.
Rocstor’s slogan is “Store Your Future”; any other wording is incorrect.

The only typeface that is correct for the slogan Mark is Trade Gothic Condensed No. 18.

| am Trade Gothic Condensed No. 18 store your future Sto re yO u r fut u re

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopqrstuvwxyz 12 pt. 36 pt.
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Slogan Mark - Spacing and Alignment FOCSEOF

® The space between the bottom of the
f- i ] X X-height of the Mark and the top of the
] X-height of the slogan is 1 1/2 times
the X-height of the Mark.

X+ 1/2X

The slogan Mark must always be spaced properly between the two O’s in Rocstor.
The SM symbol must always accompany the slogan Mark.

The typeface proportion should remain intact at all times.

ex: X = 2", D = Distance
D=X+ 1/2X
D=2"+1/2(2")
D=2%1"
D=3
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Slogan Mark - Color Usage FOCSEOI‘®
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Orange should be used on the

main Mark.
rocsEor rocstor
store your future store your future

, , Black should be used on the _ ,
If the Mark is all-white, then the slogan only when the main Mark When using the white and orange

slogan Mark should be white as well. is all-black. Rocstor Mark, the slogan Mark
should be in orange.
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rocsktor rocsktor rocstor rocstor

Improper placement. Wrong typeface. Typeface proportion is The SM symbol is missing.
not correct.

ré&sﬁfﬁ rocsktor rocstor rocstor

Slogan too far from the Mark. Slogan too close to the Mark. Slogan too large. Slogan too small.

® — ®
rocstor rocstor
store your Tture store your fufure store your future
Slogan should not be in black with Slogan should not be in black with Slogan should not be in orange with
this Mark. Orange only. this Mark. White only. this Mark. White only.
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Terms and Conditions FOCSI:O(‘®

Rocstorage, Inc. acknowledges the following trademarks for company names or products mentioned within Rocstor site, Portal pages and Articles/Text/Manuals:

Rocstor®, Rocsecure® and Rocpower® are Registered Trademark of Rocstorage, Inc.

Rocpro, Rocport, Rocplay, Rocbit, Rocsafe, Eagleroc, Rocraid, Blazer, Commander, Airhawk, Guardian, Rocport ID, Amphibious, Blackforce, Arcticroc, Transporter, Smallroc, Liaison,
Ballistic, Ghost, Blackhawk, Patriot, Defender, Amphibian, Messenger, Cryptic, Cryptik, Tactical, Bunker, Smartroc, Rocforce, Rocwave, Enforcer, Avenger, infantry, Classified, Encore,
Petrol, Rocband, Rocnroll, Rocshow, Hiddenroc, ... are the Trademark "TM" of Rocstorage, Inc. "Store your future" , "Secure your future" and “Power your future” are the "Slogan Marks"
of Rocstorage, Inc. All other names are trademarks of their respective companies.

Upon receiving approval to use the Rocstor Mark(s), the user agrees to the following terms and conditions:

The Mark(s) may not be used to promote any products that are not officially sold and/or manufactured by Rocstorage Inc. unless the user has obtained a written consent from a
representative of Rocstorage Inc., signed and approved by an officer or director of Rocstorage Inc.

The logos may not be used in any way other than how they are specified in the Logo Guidelines package. Any usage besides what has been specified in the Guidelines is not permitted
unless the user has obtained a written consent from a representative of Rocstorage Inc., signed and approved by an officer or director of Rocstorage Inc.

The logos may not be altered in any way unless the user has obtained a written consent from a representative of Rocstorage Inc., signed and approved by an officer or director of
Rocstorage Inc.

The Mark(s) may not be used for promotional goods or products that, in Rocstorage Inc.’s reasonable judgment, will diminish or otherwise damage Rocstorage Inc.'s goodwill in the
Mark(s), including but not limited to uses that could be deemed to be obscene, pornographic, excessively violent or otherwise in poor taste or unlawful, or whose purpose or objective is
to encourage unlawful activities.

Rocstorage Inc. reserves the right to revoke permission of the use of the Mark(s) from any person and/or company for any reason in Rocstorage Inc.’s reasonable judgment. If the
person and/or company has their permission revoked, they have 48 working hours (two weekdays) to remove the Mark(s) from any and all materials (posters, brochures, websites, etc.).

Failure to do so may result in legal action from Rocstorage Inc.

Rocstor Mark(s) are the copyrighted graphic artwork of Rocstorage Inc.
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